Lesson: Configuring the Match Transform 


name may incorporate several match standards. These fields must be mapped as input to the 
Match transform and are logically grouped and listed in the Match Editor for ease of 
configuration. 


Match keys must be selected for each match level in a match set. They are processed 
sequentially for rule-based and combination matching, so it is important that you organize 
your match criteria keys in the order in which you want them to be evaluated. Organizing your 
criteria randomly may produce unacceptable results. 


For each match criterion, you must configure the match, no match, and weighted score 
options that are appropriate for the match method you use. Other criteria options for each 
match key enable you to apply business rules for determining how close to exact the data 
needs to be for records to be considered a match and how to deal with special data. For 
example, you may require first names to be at least 85% similar, but also allow a first name 
initial to match a spelled-out first name, and allow a first name to match a middle name. 


There are two types of criteria: 


e Predefined criteria are available for fields typically used in matching, such as name, 
address, firm, phone, identification number, e-mail, and title. Predefined criteria can be 
modified. 


e Custom criteria must be configured for other fields such as part numbers and proprietary 
data for which predefined criteria do not exist. 


Match criteria can be adjusted using individual options: 


Table 39: Match Criteria Options 


Type a descriptive name for this criterion. 


Match score Specifies the minimum similarity score need- 
ed for record to be considered a match 
based on this criterion. Type a value from O 
to 101. 


A value of 101 ensures that this criterion 


alone is not enough to consider two records a 
match and that you want to consider other 
criteria in the comparison process. 


For example, a value of 90 means that you 
consider this data to be important enough 
that of the data in two records is 90% similar 
or higher, the records are considered a 
match. 





© Copyright. All rights reserved. 93 SAPA 
® 


